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Dear Dr. Gross,
Please consider the following article, “Feeling threatened and thinking of actions? Examining consumers’ responses to corporate social advocacy messages through intergroup threat perceptions” for publication in International Journal of Communication.
Drawing on intergroup threat theory (ITT), this study examined how exposure to different types of counter-attitudinal corporate social advocacy (CSA) message, pre-existing identifications with the corporate and with the issue-based groups combined in eliciting intergroup threat perceptions, which led to decreased corporate identity, boycott intention, and intention to engage in discursive activities. The results extended the theoretical discussion of the ITT research into a significant new communication context in the intersection of political communication and public relations. The results also have practical implications for the organization’s role in mobilizing political discussions relating controversial issues today.

The dataset for this study is used for the first time. The manuscript contains 8526 words, including the references, tables, and figures. I acknowledge that this article has not been published elsewhere and that it has not been submitted simultaneously for publication elsewhere. 
I believe that this article fits the scope of your journal and thank you in advance for considering our manuscript for potential publication. I look forward to any feedback and will gladly rework the manuscript per the reviewers’ suggestions. 

Sincerely yours,

Xueying Zhang, Ph.D.
Mei-Chen Lin, Ph.D.

