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Introduction
Selfies, as the word implies, are visual presentations of one’s self and as such can be understood
as photographic representations and formations of identity (Barthes, 1981; Sontag, 2005; van Dijck,
2008). They are a “new visual genre—a type of self-portrait formally distinct from all others in history”
because they are frequently shared online (Saltz, 2014). Selfies often serve to claim, “I’m here!” (Myers,
2010, p. 274) and “reflect the view of ourselves that we want to project out into world” (Gye, 2007, p.
282). Taking and sharing digital photographs is increasingly understood as a form of communication and
social currency (Rainie, Brenner, & Purcell, 2012; van Dijck, 2008) but also as witnessing (Reading,
2009). In that respect, selfies mobilize a complex web of motives and social norms connected to
presentations of identity/self, often within the private-public spaces of social media (Marwick & boyd,
2011).
Whereas a vast number of selfies contain little more than a face or faces, highlighting the
presentation of self (Goffman, 1959), this article goes beyond the notion of self and identity by examining
the relationship between the self and the geographical and social space around it. In particular, we
examine a type of selfie that places the self in an event or location of interest such as a sporting event,
tourist attraction, or even disaster area or war zone. We argue that the visual interaction between the
person and the space can be considered a process of meaning making, resulting in a particular identity
that is informed by both the space and the self, and presenting the photographer/subject as a witness.
The relationship between space and self is not only a claim that “I’m here!” in a particular time and space
but also a claim that “I witnessed this event,” which is elementary to any form of journalism. These
selfies, we propose, can then be understood as journalism with a point of view (POV) that leaves online
the historic trails—that is, visual artifacts—of an individual as part of a larger community. As such, selfies
can be considered a form of witnessing that has the potential to provide multiple yet highly personal
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perspectives of significant events in society. In the following pages, we will further explicate our idea of
selfies as journalism with a POV by drawing on the literature on witnessing and photography, as well as
self-presentation online, and by examining how selfies are produced and shared.
Literature Review
Selfies in the News
Recently selfies have increasingly become the subject of journalistic attention. Numerous stories
appeared about Pope Francis taking selfies with a group of believers after the Palm Sunday service
(Mosbergen, 2014), while David Ortiz’s controversial Samsung advertising selfie with President Obama
(Boren, 2014) and Ellen DeGeneres’ Oscars selfie (Smith, 2014) also generated copious headlines and
numerous retweets. Not only celebrity selfies have made the news: ordinary citizens in Los Angeles and
New York City taking pictures of themselves with people attempting suicide in the background made
headlines as well (Martinka, 2013; Schwarz, 2014). These incidents represent ethically concerning forms
of witnessing events in the public arena, similar to tourists taking selfies in front of burning trash
containers during the May Day protests in Barcelona, Spain (Fernandez, 2014) or with members of the
Thai Army in Bangkok after the military coup (Ries, 2014). Yet these selfies provide very personal, valueladen perspectives and, we argue, can be understood as a form of witnessing or reporting with a point of
view because they are part of the public sphere.
Selfies are mostly taken by nonprofessionals, although the teenage Reuters photographer
Molhem Barakat, who was killed on the job in Syria, also used selfies while reporting in a war zone (Al-Ali,
2013). Thus selfies can be understood as a form of proof for professionals indicating they have been at a
place at a certain time, underlining the credibility of having witnessed events firsthand. In their extreme
form, selfies can also be used to document personal activities to gather evidence and proof. For instance,
a Philadelphia resident used selfies to track his spending habits for the IRS (Stampler, 2014). Sometimes
selfies can involuntarily bear witness or become proof. The geo-data of selfies taken and then shared via
Instagram by a Russian soldier in the summer of 2014 suggested that the Russian army was shelling
Ukrainian positions at that time, while officials were denying the existence of such attacks (Lokot, 2014;
Seddon, 2014).
Witnessing, Photography, and Selfies
Witnessing is crucial to communication and in particular for journalism. Before information can be
shared or passed on to news audiences it has to be first acquired or witnessed. In that respect, witnessing
is tied to “fundamental questions of communication” such as “truth and experience, presence and
absence” as well as “the trustworthiness of perception” (Peters, 2001, p. 707).
The act of witnessing consists of two phases: “the passive one of seeing and the active one of
saying. In passive witnessing an accidental audience observes the events of the world; in active
witnessing one is a privileged possessor and producer of knowledge” (Peters, 2001, p. 709). The creation
of selfies, which also captures a place or event in time, conflates these two phases into one, while gaining
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legitimacy through the use of faces or bodies as criteria “of truth and truthfulness” (p. 717). Similar to the
process of witnessing, selfies first “see” or capture a moment of an event and then “say” something about
it when the image is shared with others. In this respect, selfies are analogous to “the communication
situation of broadcasting,” which displays reporters in various locations and where “experiences are
mediated to an audience which has no first-hand acquaintance with them” (p. 717). Banita (2012)
describes this phenomenon as “media witnessing,” and argues that through visual repetition, media
witnessing may have effects on audiences similar to forms of unmediated witnessing or witnessing events
firsthand.
Peters (2001) points out that “different people who witness the ‘same’ event can produce
remarkably divergent accounts” (p. 710). The same may be said about selfies taken during the same
event. Yet, as visual accounts, selfies may be better understood as different perspectives or points of view
that, when shared and observed together, can provide and map multiple perspectives of an event,
strengthening core journalistic values such as objectivity and truth telling, especially since a photographic
image is generally seen as a “natural witness” of something that happened (Barthes, 1981; Sontag,
2005), “representing the world in a cloak of apparent authenticity” (Alvaray, 2014, p. 109). Photographs
as representations of reality (Cruz & Meyer, 2012) contribute to a claim of objectivity by providing visual
proof of events, places, and people. Yet, as with any form of photography, and in particular digital
photography, selfies cannot always be considered accepted artifacts of history. On the contrary, they may
occasionally be staged or altered to obscure or modify particular meanings. However, this possibility of
manipulation does not preclude the potential of photography or selfies to document or witness events.
While all photographic images can be considered “certificates of presence” (Barthes, 1981), they
were primarily considered mnemonic devices to archive important events, while also underscoring an
element of identity presentation, in particular in the form of portraits (Barthes, 1981; Sontag, 2005). Van
Dijck (2008) argues that the memory function of photographs sank into the background as the rise of
digital and mobile devices shifted the use of photographs from remembering to “communication and
identity formation” (p. 58), through their enabled connectivity (Cruz & Meyer, 2012). The easy use and
simple production of digital images have made them overly abundant, changing the worth of images from
priceless “mementos” to valued “moments.” “Pictures become more like spoken language as photographs
are turning into the new currency for social interaction” (van Dijck, 2008, p. 62). This is in line with the
ideas of Banks (1995), who suggests that “photographs provide a basis for narrative work; there are
stories about photographs, and there are stories that lie behind them and between them” (p. 89). But van
Dijck (2008) acknowledges that these images are also indicators of the “here and now” that bear witness
to the activities of the person activating the shutter.
Reading (2009) calls images taken with mobile devices “mobile witnessing” because
“mobile phones allow us to capture, circulate, and engage with data on the move” (p. 72). She
describes mobile witnessing as a data exchange “through global networks” that can be understood
as “performances and speech acts between different parties” (p. 61). After all, mobile phone
images are often taken to be shared to evoke emotional reactions or to serve an informational
purpose (Kindberg, Spasojevic, Fleck, & Sellen, 2004; Reading, 2009). Hochman and Manovich
(2013) showed that sharing images is significantly related to social and cultural events. Their study
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found people shared digital images more frequently during Israel’s Independence Day and
Memorial Day than on other days. The impact of mobile devices on communication is thus not just
technological but rather social and cultural, as “the mobile camera phone is extending and
modifying media languages, practices, and forms” while also “traversing binaries such as the
private and the public . . . the journalist and the citizen” (Reading, 2009, p. 63).
Since selfies are primarily taken with mobile phones, we propose that selfies that not only depict
a person’s face but also an event, time, or place should be considered mobile witnessing. As such, selfies
can be understood as journalism with a POV combining self-presentation and the presentation of visual
proof of a witnessed event.
Self-Presentation, Impression Management, and Social Media
Many users turn to social media to share photographic images, and photo-related activities have
been shown to be a prime motivator to use Facebook (Tosun, 2012). Growing portions of these images
are profile pictures, portraits, and selfies. Leary (2013) points out (in a blog by Oxford University Press)
that people use selfies to express a particular notion of the self or to convey a certain impression:
“Through the clothes one wears, one’s expression, staging of the physical setting, and the style of the
photo, people can convey a particular public image of themselves, presumably one that they think will
garner social rewards.” Moreover, selfies or snapshots of the self can “capture significant live moments,
portray important, social relationships, and reflect people’s cultural and contextual shared meanings”
(Drenten, 2012, p. 8). Research indicates that such images, in particular among adolescents, impact
identity presentations online (Davis, 2013). Drenten’s (2012) study on the use of selfies among teenage
girls suggests that participants made a deliberate effort to control the presentation of an ideal image that
was often strategically placed in different locations, such as schools or retail stores. Mendelson and
Papacharissi (2011) found that college students use photos to communicate and “visually play out their
lives for each other” (p. 270), thus displaying their student identity within different contexts. These
varying contexts are influenced by the different physical spaces (school, home, football games, etc.),
which are abundant with various social meanings and values that are used for representation. Forrester
(2000) suggests that the images one choses to display are narrative representations. The “stories we
construct and tell ourselves about ‘ourselves’ [are] a form of discourse first, and only a secondary
something which necessarily relates to the mind (self-concept) or an actual lived-in body” (p. 96).
“The presentation of self” can also be understood through Goffman’s (1959) dramaturgical
approach. Goffman proposes that individuals strive for ideal social role presentations in relation to a
specific context and situation in which interactions take place. But these presentations have to meet the
social expectations of others to be seen as authentic. Marwick and boyd (2011) found that selfpresentations online, and more specifically on Twitter, strive to be authentic accounts of the self in respect
to local and temporal context. Within the social media context, this effort has been complicated because
here private and public spheres collapse (Marwick & boyd, 2011; Mendelson & Papacharissi, 2011),
leading to the “lowest common denominator culture” of self-presentation (Hogan, 2010; Marwick & boyd,
2011), akin to mainstream media. Marwick and boyd’s (2011) study of Twitter users’ self-presentations
showed that “participants maintain a public-facing persona to manage impressions with potential readers.
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Context collapse creates an audience that is often imagined as its most sensitive members: parents,
partners, and bosses” (p. 125). Van Dijck (2013) points out that online users engage increasingly in
strategic self-presentations that vary with the context and design of social media platforms. “Facebook
engineered its interface to stimulate self-expression first and self-promotion second, while LinkedIn
explicitly focuses on professional performance and experience” (p. 211). Since these social media
presentations of the self are asynchronous and highly curated (Hogan, 2010; Krämer & Winter, 2008),
Hogan (2010) describes these presentations of selves on social media as “exhibitions.”
The “presentation of self” online is often bound to a specific context and place that influences the
understanding of the claimed role, as it is in face-to-face communication. Selfies, then, may literally be
understood as a performance of the self that aims to manage impressions in accordance to the norms of
social settings and shared audience expectations in a given situation (Goffman, 1959). Selfies thus create
context-bound identities that simultaneously visually verify the existence of this presented identity in
relation to a specific time and space. As such, selfies not only present or form an identity but can also be
understood as a sign of proof that underlines the activity of witnessing an event by placing oneself in a
particular space and time. When shared, these selfies also become highly personalized participatory
journalistic accounts, descriptions, or stories of the witnessed events.
Selfies as Witnessing and Journalism with a Point of View
Selfies, we argue, may be considered a special communication medium that serves a double
function, in which the form and content are inextricably linked. First, they are a performative act of brand
or identity building. Second, they are a proof of “truth,” an act of witnessing that indicates the veracity of
the individual’s actions as well as documenting an event from a hyperpersonal perspective (Walther,
1996) by making the observer/witness simultaneously part of the observed/witnessed event.
Selfies may also be understood as a form of digital storytelling that embeds personal
autobiographical elements (self-portraits) about members of a particular community and displays them in
semipublic spaces such as social media. In that respect, selfies taken and shared by a variety of people
documenting the same event can provide multiple perspectives. Thus, selfies reflect not just personal
impressions but also communal experiences of modern life within societies around the world, while
creating a constant flow of visual artifacts of personally witnessed history. Of course, the aggregate of this
flow may currently not be seen by most, or even many, viewers because access to these images may
depend on the size of an individual viewer’s social network.
As a kind of journalistic witnessing with a point of view, selfies may contribute to conceptual and
practical changes in journalism. When aggregated, they can provide multiple visual perspectives of an
event, strengthening core journalistic values such as objectivity and truth telling. Selfies can be viewed as
one of several participatory journalistic activities that were enabled by the spread of affordable, mobile
digital media technologies. The rise of digital technologies and the introduction of social media have
influenced journalistic practices (Bivens, 2008) and changed some core ethical principles of journalism
toward goals such as transparency and community (McBride & Rosenstiel, 2014). McBride and Rosenstiel
(2014) point out that transparency in reporting can help uncover points of view or biases, which enables
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audiences to critically assess journalistic work. As such, one might argue selfies are visually highly
transparent because they document events with the producer of the image in the frame.
Thus, we propose that selfies that include events, other people, and places, being strongly tied to
self-representation and intentional publicizing of the information encoded within, can be analyzed as a
public performance of witnessing. In tandem with more traditional forms of news coverage, selfies have
the potential to create an interactive, community-based form of journalism that is highly transparent,
reflecting reality through multiple hyperpersonal perspectives. We argue that when coupled with
traditional forms of journalism, selfies can add to an overall understanding of different events or
newsworthy events. This is because the combination of citizen journalism with multiple personal points of
view (selfies provided by many different people) and traditional journalism can provide more
comprehensive insider and outsider perspectives of communities. In this regard, the primary intention
when taking a selfie may be negligible, as the documentation or witnessing of locations and events within
a selfie can never be fully undone, even if the primary reason for taking the selfie is to manage
impressions. Nevertheless, there may be a tension between the “event” that is witnessed and the “self”
that is represented. We argue that this tension will not fully erase one of the two aspects but rather will
establish a point of view. Thus, no matter if the act of witnessing is intentional or not, it cannot fully be
eradicated.
In order to explore this proposed idea of selfies as a form of participatory journalism with a point
of view, this study analyzes how selfies taken and posted by nonjournalists were used by different news
media as a form of witnessing and reporting an event (private, semipublic, or public). This research is
guided by two main questions: (1) How are selfies strategically used to place the photographer/subject in
a particular geographical and temporal location? and (2) How are selfies used to establish the
photographer as witness to a particular event?
Methods
This study analyzed the use of selfies to place the individual at an event as witness. A sample of
selfies was gathered from news media reports and various other sites that posted the photos as part of
reports. The images were not randomly chosen, but rather were selected specifically because they were
used by the individual to place him- or herself at an event of public interest. A Google image search of the
term selfie led us to various news sites (The New York Post, Vice Media, CNN, The Washington Post,
Mashable, The Atlantic) to find selfies that were taken as an act of witnessing or placing an individual at
an event. Thirty selfies were selected but only seven were chosen for analysis in this exploratory study.
Images that featured no indication of place or time were excluded.
Banks (2001) noted that social research with pictures involves three sets of questions:
(1) What is the image of, what is its content? (2) Who took it or made it, when and
why? and (3) How do other people come to have it, how do they read it, what do they
do with it? (p. 7)
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The analysis conducted for this study seeks to answer the first set of questions regarding the content of
the image—what Banks (2001) calls “the internal narrative”—as a way to move toward an answer to the
second set of questions regarding how and why a photo was taken, and even the third set, regarding how
other people read the image.
Thus this study began by coding each image for content, and then considering the why and how
of the use of selfies for witnessing. Images were analyzed by two coders for the following elements: (1)
the location portrayed, (2) framing of the location (portion of the frame given to the location), (3)
elements that identify the place that is included, (4) framing of self in the image, (5) other objects or
people included in the frame, (6) text commentary, (7) culturally specific visual elements of presentation
pertinent to a specific country or region, (8) varied demographical markers (age group, gender, etc.), and
(9) particular memes and themes that may dominate the self-presentation of individuals within a selfie.
The subsequent analysis uses Goffman’s theory of “presentation of self” to decode the intentions
of the photographer/subject. We analyze these selfies as a public performance of authentic witnessing,
considering the photographer’s intentions and the role these images may play in a journalistic ecology.
Analysis
Multiple selfies related to the Thai military’s takeover of the government appeared in legacy as
well as emerging media outlets in May 2014. Mashable highlighted that trend with a story titled “In
Thailand, Martial Law Is a Backdrop for Selfies” (Ries, 2014) and Vice News added “The Complex
Consequences of Thai Coup Selfies” (Lennard, 2014). Both sites published the image of a Thai woman with
short hair and sunglasses at a Bangkok street corner, her right arm extended, smiling while taking a selfie
in front of a Thai soldier in a jeep. There is a large machine gun seemingly suspended in the air above
their heads. As the woman places herself into the scene, she becomes both part of the story and a witness
of it by providing visual proof. The distribution of the selfie turns the act of witnessing into citizen
reporting and a form of participatory journalism, while the presentation of self turns the event into a
public performance indicating a point of view.
Another selfie places two tourists in the midst of a May Day rally in Barcelona, Spain, as
protesters burn a trash container (Fernandez, 2014). The women’s faces peek into the scene of flames
and thick black smoke rising toward the sky. This image adds a tourist or outsider’s perspective to a local
newsworthy event. As such, this selfie may be seen as a news spectacle—a dramatized and hyperpersonal
account of the May Day protests.
A sports fan during the first NHL playoff game between the Montreal Canadiens and Tampa Bay
Lightning also placed himself into a spectacle (Wyshynski, 2014). As players fight at the edge of the ice
rink, fans directly behind the glass protectors can be seen taking photos of the players, yet one person is
visible taking a selfie and putting himself in the middle of the action. The image shifts the focus from the
fight to the witness and acts as proof that he has witnessed the scene personally.
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The dramatic aspect of selfies is highlighted in its extreme by a woman who captured herself and
someone attempting to jump from the Brooklyn Bridge. The New York Post ran this story on its front page.
Here, the process of taking the selfie became a newsworthy event in itself because of the violation of
ethical norms that normally prevent journalists from documenting suicides (Martinka, 2013). Yet, while
the woman placed herself into the image, becoming part of the scene and story, she also documented the
event and provided proof of having witnessed it.

Figure 1. Astronaut Aki Hoshide’s selfie in space.

While “normal” citizens’ selfies make the news, many celebrities who are part of the news cycle
also use selfies to capture and witness particular moments (see Figure 1). Astronaut Aki Hoshide, for
instance, photographed himself in space wearing his space suit and helmet, in which are reflected the
earth and the International Space Station (NASA, 2012). His face is not visible. Hoshide took the image as
a way of hyperpersonal reporting from space, where no news outlet is yet able to send reporters. He
captures an incredible act of space-walking that he bears witness to as the protagonist and photographer.
Another selfie, taken by French Rugby player Brian Habana, shows him with two teammates
holding the Heineken Cup trophy just after the game, still wearing team jerseys and medals (CNN, 2014).
The background is the rugby pitch and the crowd and players and officials leaving the field. The choice to
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take a selfie when you are already part of the event varies in some ways from the choice to take a selfie
as an outside witness, inserting oneself into the action. In this case, a selfie is more an effort to claim
individual ownership of one’s part in the event, and the representation of that participation. Although an
official photographer had certainly documented the game and was presumably going to take team photos,
the selfie is a way for the player to assert his own claim to the experience.

Figure 2. Molhem Barakat’s mirror selfie.
Teenage Syrian Reuters photographer Molhem Barakat, who died on assignment in Syria, also
took selfies (see Figure 2). One image was taken in a mirror (the alternative to the arm’s length
approach) and shows the photographer standing in a broken doorway (Al-Ali, 2013). A man armed with a
large rifle is partly visible next to him, and destroyed buildings and rubble are in the background. This
image is perhaps the most interesting use of a selfie because the photographer, whose role is precisely
that of a witness, shows his own face and, in doing so, places himself in the war zone he is photographing.
It is an insertion of the witness into the frame, so he is not simply witnessing the events transparently,
acting as a lens for the viewer to see the war, but rather staking a claim to his own importance and
presence there as the witness.
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Discussion
A selfie as a form of witnessing includes two actions of “seeing and saying,” that is, of reporting
(Peters, 2001). A selfie can be seen as a “possessor and producer of knowledge” (p. 709) that is highly
dramatized by highlighting what Goffman (1959) calls the presentation of self. The meaning of the self—
presented through a selfie (which depicts more than a face or faces)—is created in the interplay of the
persona and the space/event behind it. As Goffman indicates, the presented self needs to be authentic to
be accepted by others. We argue that the selfie does exactly that; it authenticates the self by providing
visual proof—proof that is essential to witnessing and journalism. Selfies can be understood as a form of
communication and identity formation (van Dijck, 2008) and also as a contribution to public
understandings of events. On the one hand, selfies communicate that one has witnessed a particular
event, while on the other hand, they claim an identity by placing the self in the center of it. We argue that
the visual placement of the self in a particular situation establishes associations between the self and the
event or place, thus forming a specific impression of an identity the creator of the selfie aims to present to
others. But only when they are shared can selfies become a form of witnessing or journalism with a POV;
that is, informing others about an event and authenticating the information by a single messenger,
witness, and event participant visible in one frame. This witnessing, in aggregate, may contribute to a less
biased portrayal of events, given that it includes perspectives of many different witness/participants. Of
course, this kind of journalism does not follow traditional mainstream journalism ethical principles, which
generally rely on the individual, independent journalist to perform his or her job objectively, seeking
“truth.” Journalism with a point of view does not require or depend on such traditional behavior from
journalists, but like many participatory or crowd-created artifacts, it relies on multiple contributors to
provide a kind of socially negotiated or constructed truth. Selfies, as elements of reporting or witnessing,
may actually help to make sense of an increasingly fractured and community focused journalism that
relies on multiple accounts of truth. In fact, emerging values in professional journalism such as community
and transparency (McBride & Rosenstiel, 2014) indicate the need to acknowledge this shift in claims of
journalistic truth. Selfies as a form of witnessing and journalism with a point of view—at least
conceptually—represent this shift as a transparent and community-based (intentional or not intentional)
endeavor to depict the truth.

References
Al-Ali, N. (2013, December 24). Blood on camera: 18-year-old Syrian dies covering the war for Reuters.
Retrieved from http://globalvoicesonline.org/2013/12/24/molhem-barakat-syrias-fallen-teenagehero
Alvaray, L. (2014). Snap shots: Using photography for intercultural awareness and understanding.
Communication Teacher, 28(2), 109–116. doi:10.1080/17404622.2013.865770
Banita, G. (2012). 9–11 trauma and visual witnessing in Helen Schulman’s A Day at the Beach. Critique,
53(1), 1–15. doi:10.1080/00111619.2010.511317

1682 Michael Koliska & Jessica Roberts

International Journal of Communication 9(2015)

Banks, M. (1995). Visual research methods. Social research update (No. 11). Retrieved from
http://sru.soc.surrey.ac.uk/SRU11/SRU11.html
Banks, M. (2001). Visual methods in social research. London: SAGE Publications.
Barthes, R. (1981). Camera lucida: Reflections on photography. New York, NY: Hill and Wang.
Bivens, R. K. (2008). The Internet, mobile phones and blogging. Journalism Practice, 2(1), 113–129.
doi:10.1080/17512780701768568
Boren, C. (2014, April 2). David Ortiz, President Obama selfie was a Samsung stunt. The Washington Post.
Retrieved from http://www.washingtonpost.com/blogs/early-lead/wp/2014/04/02/david-ortizpresident-obama-selfie-was-a-samsung-stunt/
CNN. (2014, May 28). Look at me! 31 Selfies of the week. Retrieved from
http://www.cnn.com/2014/05/28/world/gallery/look-at-me-0528/
Cruz, E. G., & Meyer, E. T. (2012). Creation and control in the photographic process— iPhones and the
emerging fifth moment of photography. Photographies, 5(2), 203–221.
doi:10.1080/17540763.2012.702123
Davis, K. (2013). Young people’s digital lives: The impact of interpersonal relationships and digital media
use on adolescents’ sense of identity. Computers in Human Behavior, 29(6), 2281–2293.
doi:10.1016/j.chb.2013.05.022
Drenten, J. (2012). Snapshots of the self. In A. Close (Ed.), Online consumer behavior: Theory and
research in social media, advertising, and e-tail (pp. 3–34). New York, NY: Routledge.
Fernandez, M. (2014, May 2). Photos of the week. The Atlantic. Retrieved from
http://www.theatlantic.com/infocus/2014/05/photos-of-the-week-426-52/100727
Forrester, M. A. (2000). Psychology of the image. London, UK: Routledge.
Goffman, E. (1959). The presentation of self in everyday life. Garden City, NY: Doubleday.
Gye, L. (2007). Picture this: The impact of mobile camera phones on personal photographic practices.
Continuum: Journal of Media & Cultural Studies, 21(2), 279–228.
doi:10.1080/10304310701269107
Hochman, N., & Manovich, L. (2013). Zooming into an Instagram City: Reading the local through social
media. First Monday, 18(7). Retrieved from http://firstmonday.org/article/view/4711/3698

International Journal of Communication 9(2015)

Witnessing and Participatory Journalism 1683

Hogan, B. (2010). The presentation of self in the age of social media: Distinguishing performances and
exhibitions online. Bulletin of Science, Technology & Society, 30(6), 377–386.
doi:10.1177/0270467610385893
Kindberg, T., Spasojevic, M., Fleck, R., & Sellen, A. (2004). How and why people use camera phones. HP
Laboratories. Retrieved from http://www.hpl.hp.com/techreports/2004/HPL-2004-216.pdf
Krämer, N. C., & Winter, S. (2008). Impression management 2.0: The relationship of self-esteem,
extraversion, self-efficacy, and self-presentation within social network sites. Journal of Media
Psychology, 20(3), 106–116. doi:10.1027/1864-1105.20.3.106
Leary, M. R. (2013). Scholarly reflections on the “selfie.” Oxford University Press Blog. Retrieved from
http://blog.oup.com/2013/11/scholarly-reflections-on-the-selfie-woty-2013
Lennard, N. (2014, May 23). The complex consequences of Thai coup selfies. Vice News. Retrieved from
https://news.vice.com/article/the-complex-consequences-of-thai-coup-selfies
Lokot, T. (2014, July 31). Vanity military selfies are spoiling Russia’s attack in Ukraine. Global Voices.
Retrieved from http://globalvoicesonline.org/2014/07/31/russia-ukraine-selfies-military-attack
Martinka, P. (2013, December 4). My selfie with Brooklyn Bridge suicide dude. The New York Post.
Retrieved from http://nypost.com/2013/12/04/selfie-ish-woman-snaps-cellphone-shot-withsuicidal-man
Marwick, A., & boyd, d. (2011). I tweet honestly, I tweet passionately: Twitter users, context collapse,
and the imagined audience. New Media & Society, 13(1), 114–133.
doi:10.1177/1461444810365313
McBride, K., & Rosenstiel, T. (2014). The new ethics of journalism: Principles for the 21st century.
Thousand Oaks, CA: CQ Press.
Mendelson, A., & Papacharissi, Z. (2011). Look at us: Collective narcissism in college student Facebook
galleries. In Z. Papacharissi (Ed.), A networked self: Identity, community and culture on social
network sites (pp. 251–273). New York, NY: Routledge.
Mosbergen, D. (2014, April 13). Pope Francis is all about the #Selfie. Huffington Post. Retrieved from
http://www.huffingtonpost.com/2014/04/13/pope-francis-selfie_n_5143566.html
Myers, G. (2010). Stance-taking and public discussion in blogs. Critical Discourse Studies, 7(4), 263–275.
doi:10.1080/17405904.2010.511832
NASA. (2012, September 18). Astronomy picture of the day. Retrieved from
http://apod.nasa.gov/apod/ap120918.html

1684 Michael Koliska & Jessica Roberts

International Journal of Communication 9(2015)

Peters, J. D. (2001). Witnessing. Media, Culture and Society, 23(6), 707–723.
doi:10.1177/016344301023006002
Rainie, L., Brenner, J., & Purcell, K. (2012). Photos and videos as social currency online. Pew Internet &
American Life Project. Retrieved from http://www.pewinternet.org/files/oldmedia//Files/Reports/2012/PIP_OnlineLifeinPictures_PDF.pdf
Reading, A. (2009). Mobile witnessing: Ethics and the camera phone in the “war on terror.” Globalizations,
6(1), 61–76. doi:10.1080/14747730802692435
Ries, B. (2014, May 21). In Thailand, martial law is a backdrop for selfies. Mashable. Retrieved from
http://mashable.com/2014/05/21/martial-law-thailand-selfies/
Saltz, J. (2014, January 26). Art at arm’s length: A history of the selfie. Vulture. Retrieved from
http://www.vulture.com/2014/01/history-of-the-selfie.html
Schwarz, H. (2014, April 11). People took selfies while a freeway was closed because a man attempted to
jump off a bridge. Buzzfeed. Retrieved from http://www.buzzfeed.com/hunterschwarz/peopletook-selfies-while-a-los-angeles-freeway-was-closed
Seddon, M. (2014, July 30). Does this soldier’s Instagram account prove Russia is covertly operating in
Ukraine? BuzzFeed. Retrieved from http://www.buzzfeed.com/maxseddon/does-this-soldiersinstagram-account-prove-russia-is-covertl#.ky60J3YoAp
Smith, C. S. (2014, March 2). Ellen DeGeneres’ Oscars selfie beats Obama retweet record on Twitter. The
Guardian. Retrieved from http://www.theguardian.com/film/2014/mar/03/ellen-degeneres-selfieretweet-obama
Sontag, S. (2005). On photography. New York, NY: Rosetta Books.
Stampler, L. (2014, March 19). This man is using selfies as a weapon to fight off the IRS. Time. Retrieved
from http://time.com/30653/man-selfies-instagram-taxes-irs-andrew-jarvis/
Tosun, L. (2012). Motives for Facebook use and expressing “true self” on the Internet. Computers in
Human Behavior, 28(4), 1510–1517. doi:10.1016/j.chb.2012.03.018
Van Dijck, J. (2008). Digital photography: Communication, identity, memory. Visual Communication, 7(1),
57–76. doi:10.1177/1470357207084865
Van Dijck, J. (2013). “You have one identity”: Performing the self on Facebook and LinkedIn. Media,
Culture and Society, 35(2), 199–215. doi:10.1177/0163443712468605

International Journal of Communication 9(2015)

Witnessing and Participatory Journalism 1685

Walther, J. B. (1996). Computer-mediated communication: Impersonal, interpersonal, and hyperpersonal
interaction. Communication Research, 23(1), 3–43. doi:10.1177/009365096023001001
Wyshynski, G. (2014, April 16). Pass or fail: Taking a selfie during Stanley Cup Playoffs players’ scrum.
Yahoo Sports. Retrieved from http://sports.yahoo.com/blogs/nhl-puck-daddy/pass-or-fail-taking-a-selfie-during-stanley-cup-playoffs-players--scrum-015320197.html

