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As “all-in-one” apps, WeChat and KakaoTalk dominate the national markets of China and 
South Korea by assuming infrastructural roles. Chinese and Koreans find these apps 
unavoidable in their everyday lives as they integrate and mediate everyday socioeconomic 
activities. Yet, what do these apps mean for diasporic users? How do diasporic users 
regard these platforms in transnational contexts, especially about their cultural identities? 
Conducting cross-cultural focused group interviews with diasporic Chinese and Korean 
community members who live in the United States, we suggest the concept of “cultural 
infrastructure” to articulate the cultural penetration of these platforms. We argue that 
these apps are cultural infrastructures that are fundamentally tied to and inevitable for 
diasporic users’ identity-making practices, affording them digital tools to maintain the 
imaginations of their communities, and reinforcing their sense of belonging. By grafting 
themselves onto existing cultural norms and creating new ones, it is the personal 
connections, cultural referents and symbols, and cultural practices associated with WeChat 
and KakaoTalk that make these apps meaningful for diasporic users. 
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Digital platforms have been so pervasive in our everyday lives that it is arguably no longer 

meaningful to separate our lives from them. In certain parts of the world, various social media apps deeply 
permeate people’s everyday lives: WeChat in China and KakaoTalk in South Korea. These apps expand from 
instant messaging apps to “all-in-one” platforms, enabling monetary transactions, sending gifts, calling 
taxis, and GPS navigation. These “all-in-one apps” are “super-sticky” in the sense that users do not have to 
move back and forth from multiple apps for different functions (Chen, Mao, & Qiu, 2018); they can simply 
use the same user information, log-on settings, bank accounts, and payment systems connected to their 
WeChat and KakaoTalk accounts. These apps are also “super-sticky” in the sense that their user bases are 
so large that people living in China and South Korea cannot possibly imagine leaving these apps and using 
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alternatives as their primary channels of communication and socioeconomic activities. KakaoTalk has a user 
base of 45 million, estimated to be about 88% of the population (Choi, 2021), whereas WeChat has a 
worldwide user base of 12.6 billion (by 2021), with most in China (Oberlo, 2023). 

 
Existing platform studies literature sheds light on how platforms originating from Silicon Valley, 

such as Google or Facebook, operate as infrastructures in societies in terms of their scale, ubiquity, and 
the inevitability of use (Plantin, Lagoze, Edwards, & Sandvig, 2018). Scholars have focused on unpacking 
how these platforms’ underlying logic has fundamentally transformed public values and social processes 
at both private and global levels (Van Dijck & Poell, 2013; Van Dijck, Poell, & de Waal, 2018). On the 
other side of the globe, rapid development and a growing presence of native digital platforms in 
technologically developed countries like China and South Korea called for locally grounded perspectives 
in platform studies. A growing area of scholarly work has revealed that all-in-one apps such as WeChat 
and KakaoTalk dominate the national market of China and South Korea as products of their specific 
cultural, economic, and regulatory contexts. These platforms dominate each society by assuming 
infrastructural roles, thus creating counter-forces of “platform imperialism” (Jin, 2017) represented by 
the global expansion of the Silicon Valley platforms within this region. Their local experiences, therefore, 
offer an account of the diverse social contexts of technical processes and a more nuanced understanding 
of the imbrication of platformization and infrastructuralization within global societies. With these locally 
dominant platforms also expanding their global reach, relatively little research has addressed the global 
implications of platforms that have been largely conceptualized as regional, especially amid the 
increasing globalization and transnational flows of migration. 

 
We start our inquiry by centering on the cultural dimension of these “all-in-one apps,” WeChat 

and KakaoTalk, to draw a comparative analysis of how diasporic users reconfigure their cultural identities 
and a sense of belonging by maintaining, compromising, and negotiating their app usages in 
transnational settings. Our focus is “not intended to solidify the nation-state as a preordained category 
by uncritically mapping differences between platforms onto the category of national state, but to identify 
locally specific historical, cultural, and technical characteristics” (Davis & Xiao, 2021, p. 105), and trace 
how those specific characteristics become significant in the transnational context. Because users choose 
to use these apps outside of their countries, bringing these apps to the global stage as they move, it 
encourages a transnational study that reconceptualizes regional boundaries and cultural identities. How 
do users of the diasporic community—dislocated from their homelands but still connected culturally, 
socially, and economically with these apps—perceive and use these apps? What functions of these apps 
do users keep using, albeit in compromised forms, and why? What are the incentives for using the 
platforms in transnational and global contexts—not explained by technological and political-economic 
perspectives? 

 
To answer these questions, we adopted a qualitative approach by conducting focused group 

interviews with 32 young Chinese and Korean users of WeChat and KakaoTalk who live in the United States. 
We conducted four FGIs in the participants’ native languages for each platform, with each group consisting 
of four users. Our examination reveals that in transnational settings, these apps are not only infrastructural 
in that they mediate socioeconomic activities, but also are infrastructural for they have deeply penetrated 
the cultural realm and generate cultural affinity. Despite being abroad—hence, no longer enjoying the 
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socioeconomic conveniences the all-in-one apps afford—users remained attached to the apps, even in 
compromised and negotiated forms for cultural reasons. We argue that what makes these apps sticky is 
their ability to afford practices of forming diasporic identities and communities as well as cultivating shared 
cultural imaginaries. We theorize that these all-in-one apps as “cultural infrastructures,” affording tangible, 
material, and visible identifiers to diasporic users to graft their sense of belonging and reaffirm their cultural 
identity in transnational settings. 

 
Literature Review 

 
All-in-One Apps as Infrastructures 

 
How do digital platforms come to occupy a central position in our society and everyday lives? More 

specifically, how do particular platforms come to create dominance—to the extent that leaving apps such as 
WeChat and KakaoTalk is like leaving Chinese and Korean society (Plantin & de Seta, 2019)? 

 
Existing literature suggests the concomitant process of platformization and 

infrastructuralization as the strategy. On the one hand, platformization is a process that entails 
decentralization of software and recentralization of data as the digital platforms extend themselves to 
the rest of the web to make external web data “platform ready” (Helmond, 2015). Reaching beyond the 
web, digital platforms extend their network of partners to create institutional dependencies, 
fundamentally restructuring the economic terrain to produce a structure that pushes different market 
sectors to create technological and economic dependencies on platforms (Helmond, Nieborg, & van der 
Vlist, 2019). Digital platforms, in this way, accumulate more power by exerting control over various 
markets and businesses, expanding their areas of sovereignty beyond technical operations. On the other 
hand, in terms of their scale, ubiquity, and inevitability of use in social life, digital platforms have 
attained the status of infrastructures (Plantin et al., 2018). The boundary between infrastructures and 
digital platforms becomes blurry as digital platforms branch out their power to various sectors in 
society—both private and public—and exert force by interweaving these sectors with the structure and 
the logic of digital platforms (Van Dijck et al., 2018). 

 
This—the wide expansion and deep penetration of digital platforms—is particularly the case for “all-

in-one apps” that allow users to engage in different activities without switching between different 
applications. Much attention has been paid to WeChat and KakaoTalk and their dominance in China and 
Korea because of the ways in which these apps have become “super-sticky” with their aggressive expansions 
from a text messaging app to an all-encompassing intermediary that mediates various social and economic 
activities such as banking, making payment, and transportation. In the Chinese context, WeChat was initially 
a text and audio messaging application launched in 2011. Under China’s technonationalist agenda (Qiu, 
2010), it rapidly developed into an all-inclusive platform that incorporates the social networking function, 
the digital wallet and finance service WeChat Pay, and access to infrastructural systems of public and private 
services for administrative or business needs. In the South Korean context, KakakoTalk similarly started as 
an instant messaging application but aggressively scaled up and expanded its business. Now, it has 114 
subsidiaries such as KakaoCommerce, KakaoGame, KakaoPay, KakaoEntertainment (music streaming, 
webtoon), KakaoMobility (map service, navigation, taxi-hailing), and KakaoBank (KakaoTalk, 2021). 
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These apps are now infrastructures in their respective societies because of the multiple 
functions entangled with them, a complex and intricate web of reliance created and maintained through 
their technological and economic extensions. In other words, borrowing Steinberg’s (2020) concept, 
these apps are “super apps” that demonstrate the extent of platformization in China and South Korea. 
To simply hail a taxi, for instance, users use these apps to be matched with a driver; then, they make 
payment via the app’s e-wallet function. On both ends of the market, the consumers and the providers 
of goods and services rely on these digital apps as quintessential intermediating bodies, creating an 
inescapable reliance. Especially from the consumers’ perspectives, the level of efficiency and 
convenience these infrastructural apps provide—on top of the inevitability of the use—is one of the 
reasons they cannot escape them. The “stickiness” of these platforms is closely tied to the socioeconomic 
benefits that domestic users can enjoy, afforded by the platform companies’ business and governmental 
connections in their countries. 

 
In that sense, the infrastructural status of all-in-one apps such as WeChat and KakaoTalk has been 

explained through the domestic conditions of each nation, such as the market structure, political-economic 
relations between cooperating institutions, and governmental regulation. For instance, Chinese domestic 
users are “stuck” to WeChat because WeChat Pay is so prevalent and widespread in mainland China as 
privately owned and -run platforms complement the not-so-efficient state-operated economic and 
technological infrastructures (Plantin & de Seta, 2019). Similarly, Korean domestic users are hooked to 
KakaoTalk because they can easily select an item curated on the app marketplace and purchase it with 
KakaPay. Likewise, the benefits of using the apps are undergirded by the geographical location these apps 
operate in and are imbricated on the domestic conditions of their homelands. Locality matters because 
digital platforms operate within the boundaries of specific regions, each with its own walled ecosystem 
(Steinberg & Li, 2017). The uses of digital platforms, likewise, are shaped by social forces that govern 
territories, such as technological, economic, and cultural contexts. 

 
Identity and Sense of Belonging in the Digital Context 

 
With the rise of the Internet, scholars have long focused on the way that people create “virtual 

communities” (Rheingold, 2000). The Internet has provided ways for people to find others with similar 
interests and tendencies and interact with them, fostering a sense of belonging to a community. Scholars 
also have paid attention to the ways that people use various social networking sites (SNS) to maintain 
and strengthen connectivity and sociality (boyd & Ellison, 2007; Livingstone, 2008; Van Dijck, 2013). 
To boyd (2011), social networking sites are “simultaneously a space and a collection of people” (p. 41) 
that fundamentally reshape the sense of the community and introduce new possible cultural practices 
and norms to maintain connections. Microblogging sites also allow people with common interests to build 
communities and strengthen solidarity by commenting on each other’s posts (Gruzd, Jacobson, Wellman, 
& Mai, 2016). 

 
As such, contemporary apps and platforms afford various forms of self-presentation, allowing 

users to express their identities. However, the way that identity is expressed, shaped, maintained, or 
negotiated in digital space is never an individual process; rather, it is always relational (Blum-Ross & 
Livingstone, 2017; boyd, 2008, 2011). Indeed, digital platforms put emphasis on interactivity and virtual 
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networking and show explicit commitment to community building. Powered by the networks that create 
collective habits and connectivity (Chun, 2016) and architectural designs and analytics that foster user 
interactions (Blum-Ross & Livingstone, 2017; Coles & West, 2016), users create new sets of norms, 
cultural referents, and sociocultural practices (Ferris & Duguay, 2020). Feeling like a part of the 
community and strengthening their emotional connections, users build common histories and 
expectations about the community they belong to (Gruzd et al., 2016). Hence, group identification and 
membership are central to understanding WeChat and KakaoTalk and their roles in allowing people to 
imagine they belong to a community and share a common identity with others—“imagined community,” 
as Benedict Anderson (2006) conceptualized. 

 
Leveraging on the concept of “imagined community,” we pay attention to the ways in which 

digital platforms play a role in constructing an image of community, identity, and membership. We build 
on this concept and draw on the recent ways that scholars have examined expressions of identity and 
routinized practices assumed to resonate with an imagined community. For instance, Ferris and Duguay 
(2020) suggest the concept of “digital imaginary” to illustrate how queer women form a “loosely 
connected public” who share an understanding of cultural referents and digital practices associated with 
their identity as women seeking women on Tinder. Similarly, Chen (2021) proposes the concept of 
“cultural imaginary” to describe the shared imaginary through the example of Tantan, a Chinese mobile 
dating app. Diasporic users participate in verifying each other’s “authenticity” in their cultural identities 
by integrating their shared understanding of sociocultural norms and cultural references with digital 
practices of curating their profile photos. 

 
In our study, similar to Tinder and Tantan, we see WeChat and KakaoTalk as being critical in 

forming an “imagined community” for Chinese and Korean users. Their status as infrastructural all-in-one 
apps plays a crucial role; for one, with such deep-and-wide social penetration, these apps provide constant 
and continuous connectivity with fellow Chinese/Koreans. For instance, Jin and Yoon (2016) articulate that 
a specific cultural landscape—the KakaoTalk-scape—emerges with KakaoTalk, where young people 
rearticulate their identities, socialities, and playfulness. Yoon (2016) also explores how young Koreans 
regard KakaoTalk as an intimate and interactive communication tool that enhances a sense of diasporic 
belonging. Simultaneously, by mediating everyday socioeconomic activities, these “super apps” (Steinberg, 
2020) apps provide the basis for new sociocultural norms, habits, and practices to be formed. Hence, these 
apps feature in users’ digital cultural imaginaries, allowing people to construct their image of their 
community and strengthen their sense of belonging. 

 
Yet, the focus of our study is how these apps function as building an “imagined community” for 

diasporic users in the transnational setting. Particularly, what happens when users move abroad? The 
transnational flows of globalization demand people move across countries, and they “often ‘bring’ these 
digital tools with them so that connections with the homeland are maintained” (Zhao, 2019, p. 37). Hence, 
the layer of diaspora complicates the ways in which we understand infrastructural apps, identity, and sense 
of belonging to a community. The next section addresses the issues of diasporic users and how we 
conceptualize these apps as cultural infrastructures. 
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Conceptualizing Digital Platforms as Cultural Infrastructures for Diasporic Users 
 

In the transnational context where the flows of globalization demand people move across countries, 
diasporic users often turn to digital platforms to understand who they are and where they belong. For 
instance, while physically being dislocated and disconnected from their homelands, diasporic users use 
various social media platforms to maintain affective ties with their homeland (Hiller & Franz, 2004; Zhao, 
2019). They also use such platforms to build new connections with others who share similar cultural 
backgrounds or diasporic experiences (Mao & Qian, 2015). Among digital platforms, ethnic media 
platforms—often regarded as media with content in ethnic languages and created by and for ethnics in 
diasporic settings (Shi, 2009)—are particularly crucial to diasporic identity. Scholars find that ethnic media 
platforms influence the identity construction of migrant users by strengthening their cultural connectivity 
with their homelands’ popular cultures and reinforcing their sense of belonging (Yin, 2015). Transnational 
users using homeland-based platforms also establish social networks across their homelands and the new 
territories (Zhang & Wang, 2019). These platforms function as shared cultural referents as well; diasporic 
users draw on these platforms’ architectural traits to reinforce what counts as being “authentic” in their 
cultural identities (Chen, 2021; Jin & Yoon, 2016). 

 
Throughout this study, we situate infrastructural, “super-sticky” (Chen et al., 2018) all-in-one apps 

like WeChat and KakaoTalk within the concept of cultural infrastructures. Building on the discussions on 
infrastructuralization of platforms (de Kloet, Poell, Zeng, & Chow, 2019; Plantin & de Seta, 2019; Plantin et 
al., 2018) and joining them with key debates around the role of digital platforms in identity and community, 
we understand digital platforms, all-in-one apps in particular, to be functioning not only as sociotechnical 
infrastructures that restructure core political-economic relations but also as “cultural infrastructures” for 
transnational users for their imaginaries of their communities. As cultural infrastructures, they provide 
visible, tangible, and materialized forms and practices through which users imagine, (re)affirm, and establish 
their cultural identity and sense of belonging to a community. 

 
The infrastructural status of all-in-one apps—digital platforms that penetrate society socially, 

economically, and technologically—becomes a point of contention in the transnational setting. That is 
because the sociotechnical benefits of these apps, such as making easy transactions, navigating 
conveniently around the country, and easily creating bank accounts and sending money, become 
unattainable. The dislocation of people and technology requires us to understand how these apps act as a 
true control tower, not just merely in terms of their technological and economic dominance but also in terms 
of their abilities to engineer and maintain cultural norms and collective identities. 

 
That is, alongside the sociotechnical and economic penetration, these apps’ cultural dominance is 

pivotal to their status as cultural infrastructures. We see that WeChat and KakaoTalk have so deeply 
penetrated the cultural realm that diasporic users inevitably use these apps outside China and Korea to be 
considered valid members of their cultural communities that transcend the geographical boundaries of their 
homelands. Hence, even though users are unable to use all the sociotechnical affordances of these apps—
finance, transportation, e-commerce, banking, and many more—diasporic users “stick” to using these apps 
because these apps are tied to their cultural identities and sense of belonging. 
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In this transnational context, we ask these research questions that explore the blurry boundary 
between local versus global and the extent to which these platforms function as “cultural infrastructures,” 
affording ways of imagining and mediating cultural identities and connectivity not just at the interpersonal 
level but also at the community and societal level: How do users employ the regionally specialized, 
infrastructural all-in-one apps in the transnational setting? What motivates the diasporic users to continue 
using these apps—that is, what do the apps mean to the diasporic users when the sociotechnical benefits 
are no longer afforded? How do diasporic users of these platforms navigate the balance between technical 
and economic conveniences and cultural belonging? How do these apps afford the practices of building 
diasporic cultural identities? 

 
Methodology 

 
To examine the diasporic uses of WeChat and KakaoTalk, we conducted focus group interviews 

with Chinese and Korean users living in the United States. The FGI method emphasizes the social 
dynamic between the participants; as the research was especially about all-in-one platforms that 
combine multiple functions, lively discussions about particular functions of the apps they deemed 
essential outside the domestic context revealed how users integrate these apps as cultural 
infrastructures that generate cultural affinity. 

 
Four interviews, consisting of four participants, were conducted for each platform (a total of eight 

FGIs with 32 participants) via Zoom. Each native-speaking researcher moderated the interviews. The 
participants were college students attending either undergraduate or graduate school in the United States. 
For Korean participants, the age varied between 18 and 35, and the years they lived in the United States 
varied from 2 to 12 years. All Chinese participants are Chinese citizens varying in age from 18 to 29, with 
the number of years living in the United States ranging from 1 to 8. The interviews were semistructured, 
examining their motivations and habits with these apps when living in a transient stage of life as 
transnational subjects. We paid attention to the role and the meaning of the all-in-one apps in a 
transnational context. 

 
Because the interviews were conducted in Korean and Chinese, the data analysis process was 

in several steps. First, the researchers transcribed the interviews in their native languages and shared 
their notes and initial thoughts to identify emerging themes. The interview transcripts were translated 
into English to compare and recognize overlapping themes. We then coded for categories of cross-
national and cross-platform similarities and differences. Each researcher provided the national contexts 
to fill in the knowledge gap. 

 
Findings and Discussions 

 
Based on the interviews with Chinese and Korean students, we identified three main themes that 

surfaced, all suggesting WeChat and KakaoTalk’s status as cultural infrastructures that allow users to 
perform and carry out identity-making rituals and cultural practices in the diasporic condition. The first 
theme regards to the interpersonal level at which these apps function. We discuss how the participants 
considered these apps as central to their quintessential identities as Chinese/Korean. Serving as shared 
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cultural referents, participants described these apps as identity markers that validate their diasporic 
identities and membership. Then, we discuss the apps at the socioeconomic level, illustrating the 
participants’ negotiations and compromises of using these apps outside their home countries. Because of 
their diasporic situations, participants could not use the benefits and functions of the all-in-one apps. 
However, we find how practicing cultural norms tied to and associated with these app-based socioeconomic 
activities are critical reasons for clinging to the app. Last, from the comparative studies perspective, we 
discuss the variances between WeChat and KakaoTalk’s diasporic usage as identified among the participants 
and explore how these comparisons emerge because of the different political-economic and sociotechnical 
backgrounds in which these apps operate. 

 
WeChat and KakaoTalk as Identity Markers: The Default Platforms for Social and 

Communication Practices 
 

For both Chinese and Korean research participants, WeChat and KakaoTalk were concretized and 
materialized markers that authenticate their cultural identities. Through these apps, they carried out social, 
communicative practices that allowed them to feel connected and imagine themselves as still part of their 
friends and family circles back home, such as holding daily conversations or staying informed about their 
people’s newest information. Without these apps, the participants explained, they would not be able to 
maintain daily, intimate, and affectionate interactions with people back home. For instance, Jiawei (28), 
who has been living in the United States for five years, described her group chatroom with two close friends 
based in China as “truly meaningful,” as she could engage in their conversations regardless of the time 
difference. Afforded by the apps’ networked sociality (Van Dijck, 2013), participants maintained the image 
of the community they belong to and strengthened their sense of belonging. 

 
App architectures such as profile photos are enriched with cultural meanings and are indicators of 

a user’s identity (Chen, 2021; Ferris & Duguay, 2020). Likewise, several architectural traits of KakaoTalk, 
such as creating an album of profile photos and putting up status messages afforded ways for participants 
to stay updated with the lives of their acquaintances. Korean participants explained the cultural meanings 
and practices associated with profile photos in KakaoTalk, which was that they regarded the profile photos 
and status messages as carefully curated social media posts. Jaejun (27) explained his habit of “spying” on 
others’ profiles to stay updated on people’s major life events, such as weddings or childbirth: “This person 
is getting married, I would find out, [because] they would change their profile photo into their wedding 
photos.” Despite his physical distance, he could stay connected, feel included, and be informed because he 
understood the cultural referents: he knew the meaning for profile photos and status messages as a public 
announcement or a representation of one’s status. This invoked “digital imaginaries” (Ferris & Duguay, 
2020), which consist of user practices that integrate platform architectures and designs with cultural 
referents that signal membership to a shared, imagined community. 

 
Similarly, to Chinese participants, WeChat’s Moments—a social networking page that allows users 

to post photos or texts of their personal lives—was a way to “peek into” the lives of people back home. 
Zihao (24) and Yijun (21) described browsing Moments as “not-being left behind in all my peers’ lives in 
China,” as they got the most up-to-date and “real personal life” information about people in their social 
networks. Besides information about their personal contacts, Hong (27) also constantly checked Moments 
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to get information about her local hometown that her friends shared, such as “what is the most popular 
restaurant in town, where to get the seasonal food that is unique to my region, and what are the hottest 
social and cultural events.” This helped her deal with being homesick and reassured her connection to a 
cultural community, albeit the physical distance. 

 
Situated in the diasporic context, participants’ ways of reinforcing their cultural identities and 

connections—through communicative practices, such as holding daily conversations or peeking into their 
friends’ lives back home—were afforded by the apps’ centralized ecosystem and ubiquitous use: that is, 
their status as both technological and cultural infrastructure. As all-in-one apps, these apps provide multiple 
modalities of communication, ranging from one-on-one texting to group chats, voice calls, and video calls. 
These apps’ compatibility with different mobile operating systems made them more accessible and widely 
used than other apps like Apple’s iMessage, especially as both countries pride their own national-branded 
devices as a result of government efforts to decolonize information and communication technology (ICT) 
industry (Jin, 2017). Moreover, as the most ubiquitous app in each country, they were essential, perhaps 
the only method to communicate with senior members of their families. Participants for each app gave an 
account of how their grandparents, who are much less tech-savvy, learned to use the apps only to make 
toll-free video calls to them, hinting at these apps’ cultural penetration that surpasses generation gaps and 
operating system differences. 

 
Because these apps were considered the “default” mode of communication to diasporic Chinese 

and Koreans, using these apps indicated the authenticity of their identity in the local diasporic 
community. To Zhiqi (20), it made them “feel weird if some Chinese] say they don’t use WeChat.” “I 
would even feel like they are ‘trying too hard’ to be not Chinese,” they added, alluding to how WeChat 
was a visible marker that authenticated one’s cultural identity. Korean participants also revealed how 
KakaoTalk was a marker of “real Koreanness.” Thus, intentionally not using KakaoTalk translated as a 
conscious effort to cut ties with the Korean community. Hyungwon (29) stated this strongly, questioning, 
“It’s a sign that you want to cut ties completely. Is there any other possible interpretation?” Hyungwon’s 
interpretation is revealing: Not only was he equating the use of KakaoTalk with authentic Korean 
identity, but he also regarded not using KakaoTalk as actively disconnecting cultural ties. To him, 
KakaoTalk is an undeniable, inevitable cultural infrastructure, and thus, not using KakaoTalk meant an 
active disavowal of one’s cultural membership. 

 
Conversely, the use of the two ethnic digital platforms created mutual and instantaneous trust 

among diasporic members. Exploring the notion of trustworthiness among diasporic Chinese 
communities, Zhang and Wang (2019) demonstrate that regular use of WeChat constructed and 
reinforced a trusting interpersonal relationship. Similarly, Wanhui (28) described her experience of 
feeling “unspoken trust” toward WeChat users she had just met, which allowed her to confidently join 
group chats to trade secondhand furniture or buy ethnic food. These apps also made it easier for 
participants to transition from professional to more intimate, personal relationships when necessary. 
Sejung (24) compared KakaoTalk chats to the “stiff and formal” conversations she held via emails: “On 
KakaoTalk, we talk about our personal lives, sharing our experiences of settling down in the U.S. 
Conversations become intimate; it gives that sticky feeling among Koreans (emphasis added).” The 
“sticky feeling” was the sense of sympathy formed and accelerated by KakaoTalk. “Nine out of ten 
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[Koreans] share their KakaoTalk account when I email them in English,” Sejung added, accentuating 
how KakaoTalk affords an infrastructural base to form an instant sense of solidarity and trust in diasporic 
settings because it is so intricately tied to Korean identity. 

 
Negotiated and Compromised Uses of All-in-One Apps: The Trade-Off Between Cultural Norms 

and Socioeconomic Conveniences 
 

Platforms are “expressions and creators of their regional cultures, which are embedded in their 
affordances and reflected in the ways that users interact with them” (Davis & Xiao, 2021, p. 114). They 
are not separate from the local context in which they operate, simultaneously grafting themselves onto 
existing cultural practices and creating new ones. Apps like WeChat and KakaoTalk, which are natively 
born in regions they are predominantly used in, are particularly savvy in integrating cultural norms into 
their platform affordances and providing ways to materialize these norms into technology-mediated 
socioeconomic practices. Moreover, with their infrastructural status, these all-in-one apps especially 
afford users with great efficiency, ease, and convenience in carrying out socioeconomic practices. Then, 
what happens when users are in diasporic settings? Would the infrastructural traits of WeChat and 
KakaoTalk still be meaningful when the users are abroad—thus, no longer enjoying the benefits of these 
infrastructural apps? 

 
Seulgi, Jaejun, and Yoonyoung discussed their negotiated uses of KakaoTalk, especially about 

sending “Gifticons” for birthdays, weddings, and funerals. Gifticon is a virtual voucher listed in Kakao Gift 
shop, from everyday products such as coffee or clothing to more luxurious goods like jewelry; there are 
more than 6,000 different stores affiliated with the Gifticon market. Launching the first mobile-only bank in 
South Korea called KakaoBank, KakaoTalk also makes it easier for its users to wire money directly to another 
user or purchase gifts with Kakao Pay (payment system) for celebration days. 
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Figure 1. On left, KakaoTalk interface: Different services available with KakaoTalk: Gifting, 
Shopping, Sending Money, Games, and etc. (KakaoTalk, 2023); On right, KakaoTalk Gifticon 

Market and Shopping Page, with different available brands (KakaoTalk, 2023). 
 

Yet, it was not an easy task for the participants as Gifticon and KakaoPay functions require that 
users be registered with a verifiable Korean phone number. However, some were still eager to carry out this 
practice, even though this meant not being able to enjoy the benefits of quick, easy, and efficient 
transactions afforded by KakaoTalk as an all-in-one app. To Minji’s regret that she can no longer send 
Gifticons for her friend’s birthday because she changed her account verification to her new U.S. number, 
Seulgi and Minyoung provided their “tips.” 
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Seulgi: I figured out that you can do a wire transfer [as a payment method]. I couldn’t 
make direct payment [via KakaoPay] too, so I tried wire transfer, and it works. [Minji: 
Really? I should try that.] 
 
Yoonyoung: I keep my Korean number and don’t connect my American phone number 
[with my KakaoTalk account] . . . I keep paying monthly [mobile service] fees in Korea . 
. . But I think one benefit [of not disconnecting my Korean number] is that I can send 
chug-e-geum (money given for celebratory occasions). I live abroad, but I can still send 
this to show respect, so that’s good. 
 
As this conversation illustrates, for diasporic Koreans, the cultural norm of sending e-gifts, e-

vouchers, and money via KakaoTalk requires compromises and sacrifices. Seulgi took additional steps such 
as making wire transfers, giving up the benefit of easy transactions initially afforded by KakaoTalk’s all-in-
one function. Others—in fact, at least one participant in all four Korean focus group interviews mentioned 
that they had not changed their user verification—chose to pay a monthly fee for their Korean phone services 
in addition to their U.S. ones to remain registered as “verified Korean number users” and keep sending gifts 
and money. Despite the inconveniences and unnecessary costs, these practices were part of the participants’ 
identity as Koreans—it was the “right thing to do” (Woohyun, 34) and “a duly practice” (Sun-a, 29). That 
is, for diasporic users, maintaining the cultural norms constructed and afforded by KakaoTalk was what 
made them “stick” to the app more than the socioeconomic and technological benefits it provided. 

 
In the Chinese case, sending money and gifts for celebratory or mournful occasions are also 

epitomes of cultural traditions incorporated into WeChat (Plantin & de Seta, 2019). Particularly, WeChat 
integrates WeChat Pay into in-chat functions in the form of the Red Packet function, platformizing the long-
existing Chinese tradition that has evolved from giving “lucky money” to youth during the Lunar New Year 
to the more general monetary gifting practice of using Red Packets for representing best wishes and 
courteous gestures at celebratory events. Scholarly inquiries about the social and economic implications of 
WeChat’s digital inventions within Chinese society point out that the development of the Red Packet function 
is one of WeChat’s most successful strategies in integrating itself into the sphere of financial services (Xu, 
2021) and adding “new cultural meanings and social utility” (Chen et al., 2018, p. 12) to a ritualized 
socioeconomic activity that has been endowed with cultural significance. The infrastructuralization of WeChat 
in China is partly attributed to the economic convenience it provides by combining financial transactions 
with interpersonal communications and business-to-consumer services. Because of WeChat’s infrastructural 
status, the usage of digital Red Packets has also expanded into more social scenarios, including managing 
engagement with latent social ties and fostering conviviality within group settings (Ju, Sandel, & Thinyane, 
2019; Xu, 2021; Zeng Skovhøj, 2021), thus reinforcing its criticality in personal networking and relationship 
building within Chinese culture. With WeChat’s Red Packet function being one of its most culturally distinctive 
technical designs that have engendered popular social activities making up the fabric of relationships at 
personal, familial, and community levels, its usage within diasporic settings is characterized by 
compromising on economic convenience while keeping up with cultural norms. 

 
Through WeChat, the diasporic Chinese community accesses a uniquely Chinese social and 

cultural sphere (Yang, 2003). Hong (27) described participating in sending and receiving digital Red 
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Packets on WeChat as one of the only events she could participate during the New Year’s celebration 
after eight years of being apart from her family. It rekindled the joy of the family oriented and reunion-
themed holiday that she used to enjoy, allowing her to be immersed in the festive atmosphere and feel 
connected to the Chinese culture: “I feel like I am still part of the celebration of this culturally important 
festival.” The majority of our interviewees (14 out of 16) also recounted Red Packet as being the only 
financial function they still regularly used outside of China. The cultural implications embedded in Red 
Packet made participants hang onto the app, albeit lacking practical benefits. “I have a very small 
amount of money flow into my WeChat Pay account, mostly from getting Red Packets. I cannot use this 
money elsewhere, so I only keep it for sending Red Packets to other Chinese people who appreciate it 
as a friendly gesture,” mentioned Wenxi (19), a Chinese sophomore. What Wenxi said is representative 
of diasporic users’ negotiated and comprised engagement with WeChat’s all-in-one affordances, wherein 
employing Red Packet and maintaining an account balance in Chinese Yuan in WeChat Pay become solely 
for socializing with their Chinese social ties and reaffirming their cultural identity. Apart from small 
interpersonal monetary transactions involved within the circulation of digital Red Packets, other WeChat 
Pay adjacent functions such as Quick Pay, QR Code Payments, and other native in-app payments are no 
longer of use for most diasporic users. 

 

 
Figure 2. WeChat’s in-chat Red Packet for gifting money to individuals or groups (WeChat, 

2023). 
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Compared with the convenience of conducting various transactions through WeChat enabled by its 
socioeconomic ubiquity and infrastructural status in China, the cultural meanings, practices, and norms 
associated with WeChat were what made it “sticky.” That is, to those in the diasporic context, “WeChat as 
an infrastructure” connotes a different meaning: it is a cultural infrastructure through which diasporic users 
can maintain identity-making practices and reinforce their sense of belonging to a community that shares 
an understanding of cultural meanings embedded within socioeconomic activities, regardless of certain 
restrictions on the practical level. 

 
Differences in the Cultural Infrastructure: Existing Media Landscapes and the Transnational 

Information Sphere 
 

Although WeChat and KakaoTalk share similarities in their all-in-one functionalities and 
infrastructural status, there are differences in their affordances and the media and information landscape 
they are embedded in, thus leading to varying practices within diasporic users’ engagement with these 
platforms. For example, to many of our Chinese participants, WeChat served as a channel for consuming 
media information personalized and tailored to their diasporic situation. Moments, the social media function 
of WeChat, works along with its other pillar function, Official Account, through which media content is 
disseminated, shared, and aggregated in the form of articles, videos, and interactive miniprograms. The 
Official Account function transformed WeChat into an “informational and service bazaar” (Chen et al., 2018, 
p. 49) with increasing commercial and public criticality in Chinese society by developing into Service Account 
and Subscription Account. The former is widely employed by government agencies and business entities to 
digitalize their citizen- and customer-facing services; the latter enables organizations and individuals to 
register as content creators and produce and publish publicly accessible media information. 

 
The seamless integration between Moment and Official Account functions added another aspect to 

WeChat’s role as a cultural infrastructure for diasporic users: affording and facilitating an ethnotransnational 
media and information sphere where diasporic users could consume content crucial to their identity and 
connection with their homeland. In examining the production and distribution of Chinese diasporic media 
with WeChat Official Accounts in Australia, Yang (2022) proposes that WeChat-based media content 
production builds upon the existing ethnic angle while also being subject to the transnational reach of media 
governance in China. We also found an “ethnotransnational” configuration within diasporic users’ 
consumption of information through WeChat. Eleven of our 16 Chinese participants mentioned that WeChat 
was one of the primary sources of news and media content they habitually turned to for its all-encompassing 
information feed. On WeChat, participants easily found different types of information critical to their diaspora 
lifestyle from their subscribed Official Accounts, ranging from policies related to international travels to 
discussions about events for specific cultural practices (such as Chinese holidays) and the availability of 
traditional food in the regions they reside. Yi (22) described the infrastructural role of WeChat in his daily 
consumption of information, which is tailored toward his identity: 

 
I don’t read news from big-name American or Chinese media outlets. I just go on WeChat 
to see what’s on my subscription feed from the Official Accounts for Chinese living in North 
America. I find the most useful information in my interest there. 
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In other words, WeChat has become the go-to platform for many diasporic Chinese to consume 
media content that is not only related to their ethnic identity but also their transnational connections. 

 

 
Figure 3. WeChat’s interface for the feed of Subscription Accounts media and information 

content (WeChat, 2023). 
 

Korean participants, on the other hand, rarely mentioned KakaoTalk as their primary news and 
information channel. While KakaoTalk also has a similar social media function to Moments called Kakao 
Story and “Business Channel” accounts that regularly send information to them, participants did not regard 
it as an essential source of information; in fact, it was rarely the case that participants used KakaoTalk to 
access news articles from news organizations. We posit that such differences emerge because there is a 
competing all-in-one app in terms of information access, which creates a different media landscape. For 
instance, while Daum Kakao (the parent company of KakaoTalk) has dominated the social messaging app 
market, it is far lagging behind Naver in the news distribution market. As a native all-in-one app digital 
platform that incorporates a search engine and news aggregation functions, Naver far outweighs Kakao as 
the dominant online news distributor (Lee, 2022). That is, KakaoTalk does not centralize access to news 
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and information. This resulted in different forms of news and information consumption practices as Korean 
participants relied less on KakaoTalk to get public or official information, such as reading news articles or 
using the in-app search function. The existing competing app created a different media and information 
landscape from China, which consequently led to a different configuration of digital platforms as cultural 
infrastructures. 

 
As such, all-in-one apps’ infrastructural status—with its criticality and ubiquity—is not limited to 

socioeconomic activities; it is also reflected in its transformation of the public and personal information 
landscape by incorporating and centralizing content production, circulation, and consumption into its system. 
Yet, the two apps did not work uniformly, as both the app affordances and the media and information 
context in which they were born differed, leading to the divergences in diasporic users’ relations with each 
app. WeChat, on the one hand, centralized the distribution of news and information through the integration 
of Moments and Official Accounts, and hence, it functioned as a point of access to both public and 
personalized news and information. China’s controlled media landscape may also have played a role in 
centralizing news and information access around WeChat. KakaoTalk, on the other hand, functioned less as 
an information channel for diasporic Koreans because of the presence of a more powerful competitor in the 
local media landscape. 

 
Conclusion: All-in-One Apps as Cultural Infrastructures 

 
What makes users “stick” to digital platforms and their applications? Existing literature examining 

the “super-sticky” apps (Chen et al., 2018) suggests their infrastructural status and sociotechnical 
penetration as one of the reasons (Plantin & de Seta, 2019). However, what happens when users move to 
another region or a country where the infrastructural reach of these apps does not apply? What makes the 
users still stick to these platforms when they can no longer enjoy the infrastructural benefits? Our research 
attempted to bring new questions to the platformization scholarship by focusing on the transnational or 
diasporic context. 

 
We have drawn on our cross-cultural interviews to approach diasporic community members’ uses 

of all-in-one apps that show socioeconomic dominance in their homelands. As we conducted our interviews, 
we found that it is the personal connections, cultural referents and symbols, and cultural practices associated 
with the apps that users could not let go, despite being in diasporic settings. Focusing on the cultural 
dimensions of digital platforms, we suggested the concept of “cultural infrastructure,” articulating the 
cultural penetration of these platforms, such as the ways in which WeChat and KakaoTalk graft themselves 
onto existing cultural norms and create new ones. Leveraging on this concept, we sought to understand 
what makes these apps “super-sticky” after all. We argued that these apps are cultural infrastructures that 
are fundamentally tied to and inevitable for users’ identity-making practices, affording them digital tools to 
keep imagining the community they belong to and reinforcing their sense of belonging. 

 
We found that the role and reach of digital platforms in shaping these shared senses of cultural 

references and norms—the cultural imaginaries (Chen, 2021)—extend to transnational settings. For our 
participants, these apps provided essential means to stay connected with their families and friends, taking 
advantage of the ubiquity of the app use across generations and operating systems and what the apps 
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symbolize in each society. Considering these apps as the “default way of communication,” our participants 
also used them to build new relationships, easily lending off unspoken trust. These apps became the 
verifiable identifiers of cultural membership, authenticating whether the person they met was “real Chinese” 
or “real Korean.” However, some uses were not as easy to practice as before, such as sending money or 
gifts via WeChat and KakaoTalk, because participants were overseas. Compromised or negotiated uses of 
these apps emerged as participants sought ways to keep using the apps despite the inconveniences, 
unnecessary costs, and impracticality—all of which go against the benefits of all-in-one apps. Users 
continued these socioeconomic practices, which were now far more difficult to conduct because they were 
inseparable from cultural backgrounds and were barometers for the community’s standard of what is 
“acceptable” and “right.” As we illustrated, the cultural norms, rules, and practices created and mediated 
by these apps compelled them to keep using them. To the participants, these apps were cultural 
infrastructures through which they reminded themselves of who they are: living abroad, but Chinese and 
Korean in their cultural roots. 

 
As a cultural infrastructure, digital platforms are an amalgamation of immaterial sociocultural norms 

and material technological affordances that integrate existing norms into digital practices. That is, digital 
platforms are based on shared imaginations and expectations about what communities of users do, what goals 
they share, and what values they prioritize (Van Dijck et al., 2018). Therefore, even when moving away from 
the countries in which these two platforms operate as a dominating sociotechnical system, users of WeChat and 
KakaoTalk still find themselves relying on these platforms to participate in socioeconomic and cultural practices, 
such as sending and receiving Red Packets or Gifticon, to conform to already-established cultural norms 
ingrained in and afforded by these technological structures. As in the way that digital platforms materialize 
digital or cultural imaginaries through profile photos, emojis, bios, or usernames (Chen, 2021; Ferris & Duguay, 
2020), digital platforms, as cultural infrastructures, materialize diasporic cultural identities. They allow diasporic 
subjects to project their identities and communities onto the apps and their functions. Becoming a symbol of 
diasporic users’ connection to their homelands, we argue, digital platforms afford users with technological tools 
to carry out identity-making practices and function as cultural infrastructures through which users reaffirm and 
reinforce their diasporic cultural identities amid globalization. 

 
Although we found many similarities across Chinese and Korean diasporic users because of WeChat 

and KakaoTalk’s path toward being the all-in-one app in each society by integrating multiple socioeconomic 
functions and showing unavoidable levels of cultural penetration, we also identified divergences. Chinese 
participants saw WeChat as a crucial channel through which they received public and useful news and 
information essential to their diasporic situations. In contrast, Korean participants rarely saw KakaoTalk as 
a means to access public or official news. These differences, we articulate, indicate the dynamic relationship 
between the local contexts in which the platforms were developed, domesticated, and infrastructuralized 
and how users incorporate the platforms into their everyday lives and understand and internalize the cultural 
norms and meanings associated with the platforms. To that end, our research also provides a way in which 
platform studies can conceptualize the multitude of different digital platforms in Asia, thinking about the 
heterogeneity and hybridity in the Asian context (Anderson, 2012). Moreover, our research responds to 
recent calls for examining both the convergence and divergence of digital platforms in different local 
contexts, incorporating a comparative lens and combining a thick description of the local and cultural 
complexities and specificities (Chan & Kwok, 2022; de Kloet et al., 2019). Our comparative research of the 
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diasporic communities, we hope, further poses new questions and agendas that complicate and deconstruct 
the local versus global dichotomy. 

 
Methodologically, the interviews were conducted during the COVID-19 pandemic, between April 

and May 2021. Although it was not the peak period for China and Korea (local outbreaks started relatively 
early on in January 2020), both countries had, in effect, intense governmental restrictions on travel, 
affecting our research participants. This may have influenced the participants’ relationship with these 
platforms, growing emotionally more dependent. Not only were these platforms the primary channels of 
communication with their loved ones and the providers of the most up-to-date information on the pandemic 
situation back home, but these apps also became essential for making new connections in the United States. 
Yet, we understand that this situation also reveals how each app creates not only sociotechnical 
dependencies but also cultural dependencies. 

 
 

References 
 

Anderson, B. (2006). Imagined communities: Reflections on the origin and spread of nationalism. 
Brooklyn, NY: Verso. 

 
Anderson, W. (2012). Asia as method in science and technology studies. East Asian Science, Technology 

and Society: An International Journal, 6(4), 445–451. doi:10.1215/18752160-1572849 
 
Blum-Ross, A., & Livingstone, S. (2017). “Sharenting,” parent blogging, and the boundaries of the digital 

self. Popular Communication, 15(2), 110–125. doi:10.1080/15405702.2016.1223300 
 
boyd, d., & Ellison, N. B. (2007). Social network sites: Definition, history, and scholarship. Journal of 

Computer-Mediated Communication, 13(1), 210–230. doi:10.1111/j.1083-6101.2007.00393.x 
 
boyd, d. (2008). Why youth loves social networks sites: The role of networked publics in teenage social 

lives. In D. Buckingham (Ed.), Youth, identity, and digital media (pp. 119–142). Cambridge, MA: 
MIT Press. 

 
boyd, d. (2011). Social network sites as networked publics. In Z. Papacharissi (Ed.), Networked self: 

Identity, community and culture on social networked sites (pp. 39–58). New York, NY: Routledge. 
 
Chan, N. K., & Kwok, C. (2022). The politics of platform power in surveillance capitalism: A comparative 

case study of ride-hailing platforms in China and the United States. Global Media and China, 7(2), 
131–150. doi:10.1177/20594364211046769 

 
Chen, X. (2021). Between ‘homeland’ and ‘the local’: The shared cultural imaginary of Tantan among 

Chinese communities in Australia. Media International Australia, 181(1), 21–31. 
doi:10.1177/1329878X211000340 

 



International Journal of Communication 17(2023) Platforms as Cultural Infrastructures  6373 

Chen, Y., Mao, Z., & Qiu, J. L. (2018). Super-sticky WeChat and Chinese society (1st ed.). Bingley, UK: 
Emerald Publishing. 

 
Choi, J. (2021, September 25). 카톡 하루 멈추면 우리나라 돌아가냐? 문어발 논란에도 더 쓴다 [Despite the 

criticism on its monopoly, KakaoTalk uses increases]. Herald Biz. Retrieved from 
https://news.v.daum.net/v/20210925124144324 

 
Chun, W. (2016). Updating to remain the same: Habitual new media. Cambridge, MA: The MIT Press. 
 
Coles, B. A., & West, M. (2016). Weaving the Internet together: Imagined communities in newspaper 

comment threads. Computers in Human Behavior, 60, 44–53. doi:10.1016/j.chb.2016.02.049 
 
Davis, M., & Xiao, J. (2021). De-Westernizing platform studies: History and logics of Chinese and U.S. 

Platforms. International Journal of Communication, 15, 103–122. 
 
de Kloet, J., Poell, T., Zeng, G., & Chow, Y. F. (2019). The platformization of Chinese Society: 

Infrastructure, governance, and practice. Chinese Journal of Communication, 12(3), 249–256. 
doi:10.1080/17544750.2019.1644008 

 
Ferris, L., & Duguay, S. (2020). Tinder’s lesbian digital imaginary: Investigating (im)permeable 

boundaries of sexual identity on a popular dating app. New Media & Society, 22(3), 489–506. 
doi:10.1177/1461444819864903 

 
Gruzd, A., Jacobson, J., Wellman, B., & Mai, P. (2016). Understanding communities in an age of social 

media: The good, the bad, and the complicated. Information, Communication & Society, 19(9), 
1187–1193. doi:10.1080/1369118X.2016.1187195 

 
Helmond, A. (2015). The platformization of the web: Making web data platform ready. Social Media + 

Society, 1(2), 1–11. doi:10.1177/2056305115603080 
 
Helmond, A., Nieborg, D. B., & van der Vlist, F. N. (2019). Facebook’s evolution: Development of a platform-

as-infrastructure. Internet Histories, 3(2), 123–146. doi:10.1080/24701475.2019.1593667 
 
Hiller, H. H., & Franz, T. M. (2004). New ties, old ties and lost ties: The use of the internet in diaspora. 

New Media & Society, 6(6), 731–752. doi:10.1177/146144804044327 
 
Jin, D. Y. (2017). Rise of platform imperialism in the networked Korean society: A critical analysis of the 

corporate sphere. Asiascape: Digital Asia, 4(3), 209–232. doi:10.1163/22142312-12340078 
 
Jin, D. Y., & Yoon, K. (2016). Reimagining smartphones in a local mediascape: A cultural analysis of young 

KakaoTalk users in Korea. Convergence: The International Journal of Research into New Media 
Technologies, 22(5), 510–523. doi:10.1177/1354856514560316 

 



6374  Jane Yeahin Pyo and Jingyi Gu International Journal of Communication 17(2023) 

Ju, B., Sandel, T. L., & Thinyane, H. (2019). WeChat use of mainland Chinese dual migrants in daily 
border crossing. Chinese Journal of Communication, 12(4), 377–394. 
doi:10.1080/17544750.2019.1593207 

 
KakaTalk. (2021). 2021 quarter report of Kakao Corp. Retrieved from 

https://www.kakaocorp.com/ir/referenceRoom/regularReports?businessYear=2021  
 
KakaoTalk. (2023). KaokaoTalk [Mobile application]. Retrieved from https://galaxystore.samsung.com/apps 
 
Lee, S. (2022, March 29). 네이버뉴스 구독자 2,500만 명 돌파... 1인당 하루 평균 기사 7.5개 읽는다 [Naver News 

subscriptions exceed 2.5 million]. Hankook Ilbo. Retrieved from 
https://www.hankookilbo.com/News/Read/A2022032915110004341 

 
Livingstone, S. (2008). Taking risky opportunities in youthful content creation: Teenagers’ use of social 

networking sites for intimacy, privacy and self-expression. New Media & Society, 10(3), 393–411. 
doi:10.1177/1461444808089415 

 
Mao, Y., & Qian, Y. (2015). Facebook use and acculturation: Overseas Chinese professionals in Western 

countries. International Journal of Communication, 9(1), 2467–2586. 
 
Oberlo. (2023). Number of WeChat users [Updated Jun 2023] | Oberlo. Retrieved 

from https://www.oberlo.com/statistics/number-of-wechat-users 
 
Plantin, J.-C., & de Seta, G. (2019). WeChat as infrastructure: The techno-nationalist shaping of Chinese 

digital platforms. Chinese Journal of Communication, 12(3), 257–273. 
doi:10.1080/17544750.2019.1572633 

 
Plantin, J.-C., Lagoze, C., Edwards, P. N., & Sandvig, C. (2018). Infrastructure studies meet platform 

studies in the age of Google and Facebook. New Media & Society, 20(1), 293–310. 
doi:10.1177/1461444816661553 

 
Qiu, J. (2010). Chinese techno-nationalism and global WiFi policy. In M. Curtin & H. Shah 

(Eds.), Reorienting global communication: Indian and Chinese media beyond borders (pp. 284–
304). Urbana: University of Illinois Press. 

 
Rheingold, H. (2000). The virtual community: Homesteading on the electronic frontier (Rev. ed). 

Cambridge, MA: The MIT Press. 
 
Shi, Y. (2009). Re-evaluating the ‘alternative’ role of ethnic media in the U.S.: The case of Chinese-

language press and working-class women readers. Media, Culture & Society, 31(4), 597–616. 
doi:10.1177/0163443709335219 

 



International Journal of Communication 17(2023) Platforms as Cultural Infrastructures  6375 

Steinberg, M. (2020). LINE as super app: Platformization in East Asia. Social Media + Society, 6(2), 1–10. 
doi:10.1177/2056305120933285 

 
Steinberg, M., & Li, J. (2017). Introduction: Regional platforms. Asiascape: Digital Asia, 4(3), 173–183. 

doi:10.1163/22142312-12340076 
 
Van Dijck, J. (2013). The culture of connectivity: A critical history of social media. Oxford, UK: Oxford 

University Press. 
 
Van Dijck, J., & Poell, T. (2013). Understanding social media logic. Media and Communication, 1, 2–14. 

doi:10.12924/mac2013.01010002 
 
Van Dijck, J., Poell, T., & de Waal, M. (2018). The platform society: Public values in a connective world. 

Oxford, UK: Oxford University Press. 
 
WeChat. (2023). WeChat [Mobile application]. Retrieved from https://apps.apple.com 
 
Xu, Y. (2021). The “lucky money” that started it all: The reinvention of the ancient tradition “Red Packet” 

in digital times. Social Media + Society, 7(3), 1–10. doi:10.1177/20563051211041643 
 
Yang, F. (2022). From ethnic media to ethno-transnational media: News-focused WeChat subscription 

accounts in Australia. In W. Sun & H. Yu (Eds.), WeChat and the Chinese diaspora (pp. 57–76). 
London, UK: Routledge. 

 
Yang, G. (2003). The Internet and the rise of a transnational Chinese cultural sphere. Media, Culture & 

Society, 25(4), 469–490. doi:10.1177/01634437030254003 
 
Yin, H. (2015). Chinese-language cyberspace, homeland media and ethnic media: A contested space for 

being Chinese. New Media & Society, 17(4), 556–572. doi:10.1177/1461444813505363 
 
Yoon, K. (2016). The media practice of ‘KaTalk’ in the face of Facebook: Young Koreans’ use of mobile app 

platforms in a transnational context. Critical Arts: South-North Media and Cultural Studies, 30(2), 
217–232. doi:10.1080/02560046.2016.1187797 

 
Zeng Skovhøj, F. H. (2021). Managing everyday communication with strong, weak, and latent ties via 

WeChat: Availability, visibility, and reciprocal engagement. Mobile Media & Communication, 9(3), 
513–530. doi:10.1177/2050157920982322 

 
Zhang, G., & Wang, W. Y. (2019). ‘Property talk’ among Chinese Australians: WeChat and the production 

of diasporic space. Media International Australia, 173(1), 53–65. 
doi:10.1177/1329878X19837669 

 



6376  Jane Yeahin Pyo and Jingyi Gu International Journal of Communication 17(2023) 

Zhao, X. (2019). Disconnective intimacies through social media: Practices of transnational family among 
overseas Chinese students in Australia. Media International Australia, 173(1), 36–52. 
doi:10.1177/1329878X19837684 

 
 


